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Kim McCullough is Brand Vice President of Land Rover North America, LLC.  McCullough reports directly to Andy Goss, President, Jaguar Land Rover North America LLC., and is responsible for marketing communications and product planning for Land Rover in the United States.  McCullough has amassed more than 25 years of brand and marketing experience, working with five automotive companies and four advertising agencies.  
Prior to joining Land Rover North America in March 2011, her second term with the company, McCullough was Assistant General Manager for the Lexus Western Area, responsible for the daily operations of an office that supported 63 retailers in nine states.  Before that, she was Corporate Manager, Marketing Communications for Toyota, where she was responsible for leading all consumer communications for the entire Toyota division, including general market, African-American, Asian and Hispanic.  Highlights of her tenure included the launch of the Tundra, which earned a Gold Effie for General Market Campaign, and a Silver Effie for its Hispanic Campaign.  She also launched the third-generation Prius and the all new Yaris, which earned McCullough a “Top 50 Marketer” award from Ad Age magazine. 

McCullough previously held the role of Senior Manager for Marketing Communications at Nissan where she directed all Nissan division communications, including general market, African-American and Hispanic.  While there, she launched the Shift campaign, as well as the Titan and Quest models, which earned McCullough a Gold Effie for General Market Campaign. 

McCullough’s first tenure with Land Rover was 1997-2001, during which she was the Model Manager for the Discovery, with responsibilities for all product and marketing plans.  She was also responsible for the launch of the beloved Discovery Series II.  McCullough later assumed the role of General Manager, Marketing Services, overseeing marketing efforts for all Land Rover products, including the Range Rover and Discovery.
McCullough has held positions with three national advertising agencies, including McCann-Erickson, Bozell, and Foote, Cone and Belding.  She also served as Manager of Media for Mazda.
McCullough is a second generation automotive marketer.  Her father ran the Volkswagen business at DDB in the 1960s, and served on the teams that introduced Audi and Porsche to the United States.  She is also a vintage car enthusiast and participates in several vintage car rallies, including the California Mille and the Copperstate 1000.  McCullough and her husband have a small vintage car collection that includes a 1956 Alfa Romeo, a 1970 Alpine-Renault A110 and various vintage Lotus race cars. 
McCullough holds a degree in Marketing from Florida International University and is a member of the Checkered Flag 200, which supports the Petersen Automotive Museum in Los Angeles. She and her husband reside in Pompton Plains, New Jersey, along with their 160-pound English Mastiff.
